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Fundraising Tips 
and Tricks

EASY AS 1-2-3! Set a goal. Keep it simple. Tell everyone!  
Set a fundraising goal that is realistic, but also takes some work to attain. Our 
goal from player fundraising is $160,000 - or approximately $2,000 per player. If 
you exceed your goal, don’t be afraid to continue to fundraise - your support 
creates opportunities for independence and choice for Impact360 students!  
Make your goal public. Use email, social media and word of mouth to share your 
fundraising goal and milestones along the way. Sharing your goals will inspire 
people to give.

ASK, ASK, ASK! If you don’t ask, they can’t say YES! 
Every year, millions of people give billions of dollars to great organizations 
through events like the Anschutz-Hunt Challenge Cup. When people are asked to 
support someone or join a fundraising team, they are not surprised or annoyed, 
especially when they know the person asking! Chances are they’ve done this 
before and will most likely give to you, too! If you don’t ask, they can’t say yes or 
no! 

IT’S ALL ABOUT WHO YOU KNOW! Contacts are key! 
Make a list of everyone you think you should reach out in order to accomplish your 
fundraising goal. Think of family, friends and coworkers who could support you in 
big or small ways. This list should be at least 30 people, depending on how much 
your are trying to raise. The more people you ask, the more donations you’ll 

SHOW YOUR COMMITMENT. Give to yourself first! 
This is a no-brainer. If you won’t sponsor yourself, then why should someone else 
support you? Giving to yourself first shows you are committed to Impact360 and 
help you understand the process in case one of your donors has questions or 
needs help making their donation. It doesn’t matter how much you give, but if a 
potential donor sees that you gave to your own efforts, they will be more inclined 
to match that amount. 

MAKE IT PERSONAL! They want to hear YOUR story! 
When asking someone for a donation, personalize your request. Whether it is a 
face-to-face meeting, email, or through a letter, share your story, and your 
connection to Impact36. We have sample letters available, but nothing is more 
powerful than your own story in your own words.



GET ONLINE! Be a social media butterfly! 
The internet is an incredible tool for fundraising! Take advantage of online 
opportunities to market your efforts and tell your story.  
Customize your fundraising page on our website - it’s easy! If you need assistance, 
please contact Carrie Packard at carrie.packard@impact-360.org or (720). 
434.7585, and she can walk you through the process, or add content for you.  The 
page allows you to easily keep track of your fundraising, and gives people a place 
to make online donations to you. 

Use Facebook, Twitter and LinkedIn to speak the word about the Anschutz-Hunt 
Challenge Cup by writing a post and sharing the link to your personal fundraising 
page, and asking people to share it to their own walls or profiles. You use social 
sites daily, so why not maximize your fundraising efforts and share your story and 
your goal with a large network of people?  

START NOW! There is no time like the present!  
Start your fundraising efforts today! Make it easier on yourself and do a late 
each day. Draft and ask letter and send a test email to make sure it works. Then 
send for our five personal emails to friends and family. Next, take a co-worker to 
coffee and ask them to make a donation. If you make your fundraising a daily 
effort, you won’t feel overwhelmed and are more likely to enjoy the process, 
especially when the donations start rolling in and you realize YOU ROCK! 
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GENTLE REMINDERS. No Nagging!  
If you’ve connected with someone to make a donation, give it some time before 
reaching out to them again. People are busy and gets distracted, just like you do. 
After a while, give them a soft reminder with an update on where you are in 
relation to your fundraising goal, and share a story of an Impact360 student 
(check our Facebook page, or contact Carrie Packard at  (720) 434.7585 or 
carrie.packard@impact-360.org for great content, including photos, to share.  

Don’t forget to send out one last donation request on November 31st to make sure 
you remind the people who wait until the last minute (most of us)! 

THINK OUTSIDE YOUR COMPUTER! Make it fun! 
Host a wine tasting, poker night or potluck. Hosting events and adding some flair 
to your fundraising allows donors to connect to your cause and make it more 
interesting. 

Think about having a competition for your donors: enter the first ten people who 
donate to your fundraising page into a contest to win a prize. This encourage 
donors to give and creates a little healthy competition among family and friends.  

SAY THANK YOU! Just like Mama taught you to! 
Follow-up is important. Say thank you to the people who gave their time and 
money to support you. Send a photo and follow up on how your tournament play 
and fundraising went, and how their support makes a difference to Impact360 
students (Carrie Packard will provide you with this information following the 
event). Saying thank you completes the process of fundraising and sets you up to 
reconnect with your donors for the 2018 Challenge Cup!  
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